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Marketing Strategy

Create success in your business so you can impact the world
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Market research
ideas we will be touching upon

WELL-BEING OF OLDER
ADULTS

LOW INCOME
PROBLEMATIC FAMILY RELATIONSHIPS

HOUSEHOLDS

EXAMPLE

MENTAL HEALTH

EXAMPLE

Researchers have been looking at how
children in single-parent and twoparent families fare in life. So what did
they find?
Family life is more richly varied than
ever. An increasing proportion of
parents in the UK are choosing to live
together rather than marry.
And over the last 20 years, about one
in five children has grown up in a
single-parent family.
It is a deeply sensitive area and the
scholars involved insist that it is not
about judging or blaming, but about
capturing the challenges some
families face when there is only one
parent.

This is Avani was a single mother for
10 years, after her first marriage
ended in divorce and shares her
survival secrets to encourage others
she thinks that the arguments
between her and her partner can
really affect their children she felt
that: 'It was like a war situation'.

We all go through difficult times and
feeling negative emotions when facing
challenges can be a healthy reaction.
There is no single "right way" to react,
and some of us are more deeply
affected by events than others.
Everyone is different.
Our genes, life experiences,
upbringing, and environment affect
our mental health and influence how
we think about and respond to
situations. It can also depend on how
well other parts of our lives are going
or how supported we feel.
Anyone can get a mental health
problem. But we know that some
groups are more likely to get them
than others.

This is Emily Nuttall, 32 years old, who
said that during the lockdown she was
“like a prisoner in her own head”, she
lived alone during the pandemic and
had to face many fears. She said the
lockdown and not being able to leave
her apartment for 12 weeks made her
so sick she almost ended up in the
hospital. "I was a prisoner in my own
head", I struggled with the fears that I
had formed, I began to feel anxious
and developed some disorders.

OVERWEIGHT

EXAMPLE

Evidence tells us that communities,
government policies, commercial
influences, and many other factors
shape our ability to be healthy, but
people often think it’s up to
individuals to manage their own
weight. Some governments are also
squeamish about intervention in
people’s lives leading to a so-called
‘nanny state’.
However, a recent survey with Ipsos
MORI shows that the coronavirus
pandemic has changed the way
people in the UK see the role of
government in improving our health.
The pandemic has also pushed the
fight against obesity higher on the
government's agenda.

Sarah has lived with obesity her entire
adult life. The 39-year-old mum has a
Body Mass Index, or BMI, of over 40,
which means she is medically
classified as having "severe obesity"
and is overweight enough for her
health to be at risk. Sarah has spent
most of her life trying to control her
weight through diet and exercise, and
says her obesity is something that she
thinks about every day.

Many people with obesity say not only
do they have to live with prejudice and
stigma, but they struggle to find
treatment.

"People think you're unintelligent,
that you're lazy, that you eat too
much, that you've done this to
yourself. That it's a choice," she says.
"I just want to scream and say none of
those things are right."

PROBLEMATIC FAMILY
RELATIONSHIPS
Many people will know when they are
experiencing problems with another
member of their family. Some signs of
family relationship problems include:
Many people face such results
negatively. When family problems
seem to have gotten serious or out of
control, many people may resort to
harmful behaviors. These can include
substance use and self-harm, used as
a way to deal with feelings. People can
also develop mental health problems
caused by stress and intense
emotions. Research shows that
relationship problems can lead to
problems like depression and anxiety
disorders.
Research has also shown that
relationship problems can lead to
struggles in other areas of life,
including education, occupation,
social adjustment, and individual selfesteem.

EXAMPLE
My daughter’s husband is addicted to
cocaine. She’s really struggling and
I’m trying to help, but I don’t know
how.
He keeps saying says he will stop, but
actually he’s just becoming more
sneaky. When she challenges him, he
either denies it or says he got it for
someone else.
Last week she left him. She expected
him to ask her to come home, but
instead she returned days later to find
that he’d just got on it while she was
away.
He won’t go to his GP or seek any
other help, so my daughter’s asked
him for a plan. They have bought drug
tests online to do at home whenever
she’s concerned and he has agreed to
that. Despite this, he counters she’s
behaving like his parents. But what
else to do - his best friend is actually
dealing and even takes payment
online.
I am just so concerned about their
future and how to support them both.

LOW INCOME

EXAMPLE

Living without the security of decent
housing with constant pressure
created by low paid work or
unemployment has significant
consequences for emotional and
psychological well-being, health,
family relationships and the lives of
children.
Research from the Joseph Rowntree
Foundation (2015), has shown that
the experience of poverty significantly
affects the way we think, feel and act.
It can crush individual confidence,
hope, and ambition. It stifles people's
ability to participate in our society.

Renée is 40 and works long hours for
low pay to try to provide for her four
children, aged 3 to 14, and her 80year-old mother. The three
generations of the family share a
damp and overcrowded threebedroom council flat in Hackney, in
inner London.
Renée works as a mental health
support worker in the NHS. Her hourly
rate is just above the minimum wage
and, although she takes as much
overtime and night shift work as she
can to increase her earnings, the
family still struggle to get by. The
family rarely gets to spend much time
together – they haven’t been on a day
out for three years due to lack of time
and money. Renée is in arrears on her
rent and other bills, and is fearful of
the government’s impending changes
to tax and benefits.
With her youngest daughter three
years old and her youngest son eight,
Renée’s long working hours mean that
she has very high childcare costs.
London has the highest childcare
costs in the country. Renée spends
£115.80 a week to keep her threeyear-old daughter, Zennisha, in
nursery, compared to a national
average of £96 a week. She also pays
£32.50 a week in after-school care for
her 8-year-old son, Tyrone.

The family live in a three-bedroom council flat on a Hackney estate. There
is severe damp in the flat and one of the bedrooms in uninhabitable. The
family is forced to share not just bedrooms but also beds. Edith shares a
bed with her grandson, Tyrone, and Renée and her two daughters share a
bed. The family can’t afford to move into better housing and the council
have told them they are adequately housed.

WELL-BEING OF OLDER
ADULTS
Caroline Abrahams, Age UK’s Charity
Director, said: “This pandemic is
tough for everyone, but older people
have the added anxiety of knowing
that for them the risks of catching
Covid-19 are higher’. We have rightly
heard a lot about the enormous
problems facing older people in care
homes, but this new research reveals
that life is extremely challenging for
many cooped up for month after
month in their own homes too.
“According to this research, as many
as a third of all older people really are
struggling and given the reluctance of
this age group to admit their
difficulties and ask for help we
suspect that in reality the numbers
affected are considerably higher –
running into millions without doubt.
“Fear of the virus, loss of mental and
physical capacity, loneliness and
isolation, and an inability to grieve as
normal for those they have lost add
up to a potential public health
emergency affecting many older
people.

EXAMPLE
Wendy, 68, told the BBC that the
pressures of the pandemic had led her
to self-harm.
She said her mother's severe ill health
with Covid, feelings of isolation and
difficulty accessing her GP have all
caused an added mental toll.
She added she felt like the weight of
looking after her mother - who
doctors initially said was unlikely to
survive - was "on my shoulders".
"Trying to get her care sorted [once
she left hospital] was when I felt at
my most delicate," she explained,
trying to hold back the tears.
"I was falling apart underneath... And
that was when I ended up harming
myself."

“LOW” LEVELS OF HAPPINESS.
The UK’s health, wealth and happiness reach lowest levels in a decade, a new study shows.
A new Health, Wealth & Happiness Index compiled with Cebr for LifeSearch records lowest score in a decade as Covid-19 hit
in the second part of 2020.
Nearly half of UK adults (46%) are less happy now than they were pre-pandemic.

46%

OF UK ADULTS ARE LESS
HAPPY NOW THEN THEY
WERE PRE-PANDEMIC

Brits’ happiness was at a record low in the first part of 2021 falling 18% from the same time last year, while the wealth
aspect bounced back in the first part of the year to highest level since pandemic began.

Work/life balance
A key issue impacting many Brits’ mental health is work-life balance. The LifeSearch study found that 57% of all workers have worked from home at some point over the
pandemic, and ONS data suggests the rising prevalence of home-working has led to an average of an additional 44 minutes per day per adult for entertainment and leisure in
the last year. The study also found that more adults now (63% in 2021) feel their work life balance is just about right, up from vs 59% in 2019.
However, almost a third (29%) of the British workforce still feel they work too much, rising among high-earners (35% of those earning £40-50k and 37% of those earning
£100k+) and those who work in healthcare (36%), financial services/banking (32%) and manufacturing (31%).
More than a third (34%) of Brits say they have worked more hours since the pandemic started, rising among younger people (42%), those with kids under 18 (42%) and
those with high incomes (46% for those earning over £100,000). In fact, 10.8 million workers1 have worked on average 6.1 hours more in the last year. Greater job
demands (43%), time spent not commuting (25%) and finding it hard to switch off at home (24%) were the top reasons for this. While many may have had more leisure time
as a result of working from home, it’s not been all plain sailing:
·
one in three (31%) have found it more stressful working from home
·
34% don’t have suitable home working set-up
·
nearly half (46%) feel cut-off from colleagues

UNDERSTANDING THE
STATISTICS
BUSINESS TO BUSINESS
Statistics indicate that the small business sector holds 95% of the total
market for all businesses in the UK, followed by small businesses at 4%
and medium businesses at 1%, large businesses at 0.1 %.
What does this mean, that the bigger the company, the more benefits their
employees have and this represents 1% of the entire UK mid-market
sector, which corresponds to 13% of UK employees 3474 jobs.
If we focus on medium private companies to offer B2B services to improve
the performance of their employees. How do we reach that 13% of
employees and through what channels?
One of the biggest advantages offered by medium-sized companies is that
they are open to generating growth opportunities for their employees in
terms of working conditions and opportunities for continuous learning and
productivity to balance their professional goals with their inner wellbeing. Human resources are important for the productivity and
profitability of a company, they are a decisive factor to increase the
competitiveness of a business.
The advantage for Arkai of reaching medium-sized companies and their
employees through B2B is that these companies have not only physical
resources in terms of tools or infrastructure, but also human resources
(their employees) willing to open up to learning. professional or one that
makes them improve in aspects of life.
However, although it represents a smaller number of businesses in the UK,
it is more accurate and viable to reach medium-sized companies through
the digital coaching channel.

BUSINESS TO CONSUMER

CONSUMER

Micro, small and medium-sized enterprises (commonly
shortened to SMEs) are responsible for more than twothirds of all jobs worldwide. They also account for the
majority of new job creation.

Amarkai offers this training solution for when people are willing to
change. One-on-one coaching provides the necessary tools to face life
in the best way and helps people discover and achieve their purpose in
life.

But despite providing a large share of global
employment, SMEs still face major challenges when it
comes to working conditions, productivity and
informality.

Small community groups contribute significantly to improving the lives
of people and communities, The council in each municipality supports
and funds groups like Arkea that already provide welfare advice to
people who want to take more control over their lives and prevent
problems become more serious, complex and costly.
Unemployment, mental health, alcohol, drugs, family problems.

This represents a disadvantage for the employees of
these companies, but for Arkai this proportion
represents a channel to reach only employers, that is,
those owners of companies. This means 5337 business
in UK.
SMEs are crucial to the future of work, not only for job
creation and economic growth, but also for driving
innovation and competition in markets. But large
companies can invest more in training and equipment,
pay higher wages and offer better working conditions,
and thus outperform SMEs when it comes to
productivity and job quality.
Rapid digital development is a major disruptive factor in
all sectors and industries. For SMEs, digital
technologies can potentially improve practices and
create virtual access.
However, many SMEs lack the skills and resources to
capitalize on this opportunity.

Amarkai is able to reach this group of people not only through the
council but also through NHS programs on mental health.
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Barking & Dagenham
Barking & Dagenham is an outer London borough located in the north-east of London.
It has the lowest pay inequality amongst all London boroughs. Those at the 80th percentile
in the borough earn 2.35 times more than those at the 20th percentile, whereas in London,
on average, this number is 2.77.

19.9%

IS THE PROPORTION OF
THE WORKING-AGE
POPULATION ON OUTOF-WORK BENEFITS

However, while pay inequality is low, relative income deprivation (from the Indices of Multiple Deprivation) is high;
residents in Barking & Dagenham are 1.9 times more relatively income deprived than the typical resident in London.

There are a range of other poor outcomes in the borough:
Premature mortality in the borough is the highest in London, with 404 deaths per 100,000 people aged below 75,
compared to 299 for London overall;
Compared to London overall, students have a below average GCSE attainment, with 71% of students in the borough
achieving grades between 9-4 (equivalent to A*-C under the old system) in English and Maths. Across all London
boroughs, this proportion is 75%. Nearly four in ten (39%) 19 year-olds in the borough do not have a level 3
qualification.
The proportion of the working-aged population on out-of-work benefits in Barking & Dagenham, with 19.9%, is the
highest in London (with Haringey). While across London, this proportion is 15%.

Why choose Barking &
Dagenham…
Barking & Dagenham has adopted an ambitious
strategy for growth which explains how they
intend to capitalise on the excellent location,
the availability of land, and affordable prices
locally to drive growth and deliver 50,000 new
homes and 20,000 new jobs over the next 20
years.
Underpinning the strategy is their emerging
Local Plan which is the borough’s key strategic
planning document used to shape growth in the
borough for the next 15 years.
London’s Growth Opportunity
15 minutes to the City - 15 minutes to the M25
This map shows how well situated Barking &
Dagenham is for business.

… it has a thriving arts and culture, and Barking & Dagenham is
taking great strides to build on a cultural and artistic history that
includes Dudley Moore, Sandie Shaw, Dame Vera Lynn and Billy
Bragg.
The Broadway Theatre in Barking, a flexible, modern performing
arts venue, housing Barking and Dagenham College School of
performing arts who are working with the Barbican and the
Guildhall. Barking & Dagenham college’s main campus houses
state of the art photography studios and digital workspace.
Castle Green complex with its theatre space, music, dance, drama
and recording studios is also a major arts facility. Barking
Learning Centre has an art gallery with free entry. The borough is
keen to support the growth of cultural and creative industries
building on its existing base with active organisations such as
Studio 3 Arts and Arc Theatre. The Ice House Quarter is the
borough’s primary focus for taking this forward.

Sara Barnett
Persona

Why choose Barking & Dagenham…
One of the community funding schemes offered by Barking & Dagenham that could be a good fit for your
programme:

The Equality and Diversity Community Fund

The Equality and Diversity Community Fund gives local charities and community groups a greater role in delivering
events related to the Barking and Dagenham Equality and Diversity Calendar, creating new and engaging projects
that will benefit residents.

The Equality and Diversity
Community fund
Each year it organises a range of events and projects to celebrate
and promote equality and diversity within the borough - these are
mostly highlighted in their Equality and Diversity Calendar
Charities and community groups play an important role in
delivering these events. One of the aims of the Borough Manifesto
is greater community cohesion and ensuring that change in their
community is resident led.
The Equality and Diversity Community Fund will allow local
charities and community groups to take a greater role in delivering
events related to the Barking and Dagenham Equality and Diversity
Calendar, creating new and engaging projects that will benefit our
residents. These projects should promote social inclusion,
celebrate diversity, and support equality through providing
opportunities for people with protected characteristics. Further
information on protected characteristics can be found on the
Equality and Human Rights Commission website.

The Equality and Diversity Community fund
Applications are open, inviting you to apply for
funding to hold an event for any Equality, Diversity
and Inclusion event, in particular but not
exclusively for:
Easter or St George’s Day (April)
Mental Health Awareness Week (May)
Learning Disabilities Week (June)
Windrush Day (June)
Pride (June/July)
Eid ul-Adha (July)
YOU CAN APPLY USING THE APPLICATION FORM
AND GUIDANCE (YOU'LL NEED TO CREATE AN
ACCOUNT FOR YOUR APPLICATION).

Equality and Diversity Community Fund
They hold three application windows (the first
opening of 1st February 2022 has just passed) for
the Equality & Diversity Community Funding every
year, applications will be accepted for the whole of
that month (approx. 4 weeks) as follows’.
1 June - applications open:
Early July - panel meets
Mid July - applicants informed of decision
1 October - applications open:
Early November - panel meets
Mid November - applicants informed of decision

Extra help for applying for funding
The borough Councillors and MPs represent the local area in Parliament and can take up issues relating to government policy or
departments. MPs hold advice sessions where you can meet them and ask for their help.

Barking constituency
Margaret Hodge - MP for Barking constituency
Cllr Darren Rodwell, Leader of London Borough
of Barking and Dagenham
darren.rodwell@lbbd.gov.uk 020 8227 8448
Chris Naylor, Chief Executive
London Borough of Barking and Dagenham
chris.naylor@lbbd.gov.uk 020 8227 2137

Dagenham and Rainham constituency
Jon Cruddas - MP for Dagenham and Rainham constituency
Jeremy Grint, Divisional Director of Regeneration and
Economic Development jeremy.grint@lbbd.gov.uk
020 8227 2443
David Harley, Group Manager Economic Development
and Sustainable Communities david.harley@lbbd.gov.uk
020 8227 5316
Cllr Cameron Geddes Cabinet Member for Regeneration
London Borough of Barking and Dagenham
cameron.geddes@lbbd.gov.uk
020 8227 2892 www.boldmagazine.co.uk
www.lbbd.gov.uk/londonsgrowthopportunity

Sources for SME funding
Helpful links for further advice and support:
Barking and Dagenham Community Projects &
Groups in Barking and Dagenham
Barking and Dagenham Community Projects &
Groups | Find a Community Group in Barking and
Dagenham (locallife.co.uk)
London Growth Opportunities
Londons-growth-opportunity-brochure.pdf
(lbbd.gov.uk)

Barking Enterprise Centre
Barking Enterprise Centre provides a vibrant business hub for
organisations in and around the borough. It supports businesses of all
sizes, linking people, ideas and opportunities to stimulate business
growth.
Barking & Dagenham Chamber of Commerce
Barking and Dagenham Chamber of Commerce aims to promote trading
and to enhance the economic success of local business. It offers a broad
range of practical benefits to its members.
Barking and Dagenham Community Volunteer Service (CVS)
Barking and Dagenham CVS is the umbrella organisation for local
voluntary and community organisations, social enterprises and
individuals who wish to engage in community activity.

Barking Enterprise centre - SME funding case study
28 Barking and Dagenham London’s Growth Opportunity Profilex
Properties Lettings and Management (PPLM) Ltd.
Local resident Denise set up PPLM in 2007. She works closely with
property developers and investors across East London managing their
lettings and management portfolios.
“Barking and Dagenham has made all my aspirations possible! When I
first arrived in the UK 13 years ago and with English not my first
language, I never dreamt that I would be running my own business in
the borough a few years down the line. I started my business from
home with no funding but bags of motivation and a real passion to
grow so I sought out help from the team at the Barking Enterprise
Centre where they’ve helped turn my business dreams into reality. I
now have my own office in the Centre and the team continue to
provide free business advice, moral support, free workshops, training
and networking opportunities and they even helped me access finance
when the banks couldn’t help us. We can easily access our clients
because of the amazing transport links to East London, Docklands, the
City and the Olympic Park and as a result, our business has grown to
the point where I’ve recruited new staff and local apprentices to help
me deliver my longer term growth strategies.”
Denise Dje Komenan, Director PPLM Ltd

Why choose Barking & Dagenham… the Barking Enterprise
Centre's Manager's view
Mark Kass, Private Sector Chair of SJE Board and Manager of Barking Enterprise Centre.
Mark Bass, President of Barking and Dagenham Chamber of Commerce

“As manager of Barking Enterprise Centre every day I see the borough’s increasingly entrepreneurial culture and the unrivalled
opportunities Barking and Dagenham offers. The Bold and Dynamic approach partners are taking to realise them is a major asset.”
info@bdchamber.co.uk 020 8591 6966
enterprise4good – Creative Partnerships in Economic & Physical Regeneration

Alchemy Coaching
Has clear subcategories and
is organised
Features FAQ Page
Virtual Events Via Zoom
calls on youtube. (social
proof)
Opportunity for newsletters
& webinars

2020 Dreams
Focus on mental health, business
Provides Workshops & webinars 
Displays what each workshop entails
Range of workshops
Audience: Institutions
Downloadable Brochure

Competition

Advantages and
Disadvantages
TargetVariable

A type of target for each pocket
Medium and large companies, best profitable target and which channel to use.
The b2b services that Amarkai offers are considered to be received through the online channel, why?
Learning online on a training platform is now
Since the pandemic began our workplaces have changed and so have our places to learn.
Bigger pockets better infrastructure and equipment.
You can achieve more scope in terms of time and travel to get around.
Adaptation as part of the optimization to enter a sector and be able to compete.
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Google Trends - Tool
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View your Keyword Planner here

Google Trends - Tool

Workplace Wellness vs Workplace Wellbeing vs Wellness Workshop
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Answer the Public - Tool
Workplace Wellness

Answer the public - Tool
Workplace Training

View your ATP tracker here

Wordtracker - Tool
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Business Grants

Chosen platforms
Facebook
LinkedIn
Twitter
email campaign
paid-for ads

Facebook
is designed for communication:
Great for B2C
testimonials
show the ‘buzz’ around your programme and general information
get subscribers / followers by offering free masterclass,
showcase events
possibly holding live taster sessions / events through live streaming,
announce new blog,
services,
post videos (visuals),
short-cuts to feeling better (motivational tips),
promote digital products*

Twitter
for feedback
market research ie polls;
ask direct questions to get conversations
going (base them on trending hashtags?);
engage with content your clients would like
(re-tweet, comment)
Regular posting on social media platforms allows
companies to interact with the clientele on
familiar grounds.

LinkedIn
As the professional site SMB owners will be
familiar with it and trust it; also for networking
and as a business card for clients
announce new events,
updates on business,
Masterclass offer
get and display endorsements
showcase accomplishments
thank clients

CURRENT THEME ACROSS SOCIAL MEDIA

SAMPLES OF A MORE SERVICE-FOCUSSED
LOOK ON SOCIAL MEDIA

Content Calendar

Email Marketing
is designed for personalised/segmented
email campaign to send
reminders,
invitations,
quarterly newsletter

Our Suggestions
For a quick sign up (only data: email address) we can
add subscribe sign up button on the website by
offering newsletters, masterclass subscribers (as per
pop-up on website), parties interested in the brochure
(download), and by sharing a sign up form with social
media channels (Linkedin and Facebook) through a
social media campaign
Increase your email list by merging the existing
customer list with the new subscriber email list.
Once there is a decent amount of addresses (and
hopefully other information ie demographics, profile
data) we would suggest segmenting the email list. For
example according to interest in coaching or speaking
or consulting*

For quick subscribers (with only email addresses), we
could use generic mail templates.
The first email could be a welcome your new
subscribers talking about your coaching style, yourself
and add some testimonials.
Include Call to Action messages, for example: Learn
more, Join us.
Create personalised emails by addressing the recipient
by their first name.
Subject lines should be kept short and simple.
Emails should be mobile friendly because most users
view them on mobile devices. Don’t use excessively
large videos or images so emails don’t take long to
load
I’m sure you already do this but remember to get
permission and keep the information collected, safe.

E-mail Newsletter Example
Call to action

This Is How You Succeed 🌟

Short and simple
Call to action

E-mail Marketing Calendar
Month 1 - Week 4: Free one page tutorial about mental health
Month 2 - Week 4: Blog post of an SME Staff
Month 3 - Week 4: Blog post of a low income resident of a London borough
Month 4 - Week 2: Success story about a Council which bought this program
Month 4 - Week 4 : Success story about an SME which bought this program
Month 5 - Week 2: :Sending about mental health, personal development blogs
Target Group
SME'S
London Boroughs

Age: 18-50 | Gender: f/m | Marital status : all | Job title: All job titles

Advertising through social
media has been shown to
increase brand recognition.

Good Google ad example
Great call to action
Excellent second headline
reinforcing the first
Uses sitelink extension

Our suggestion: Create
Success in Your Business
And Live Your Best Life!
Headline Score : 78
SEO score: 84
Average monthly searches:
10k+
Search competition is low

Clearly explained services
Builds trust
Simple and straight to the point
Includes pricing to deter
unqualified leads

Keyword trend is rising
steadily

paid-for ads (SM and display)

How to measure success
(KPI’S)

AWARENESS

ACTION

CARE

INTEREST

Funnel Stage 1 - Awareness

Advertising the
programme via FB
business adverts, twitter
and LinkedIn with short
embedded youtube
videos.

Search Engine
Advertising + SEO

Website Blog posts
Crosslink between
Facebook / Twitter

Funnel Stage 2 - Interest

Networking; offer a way
to connect with those
who are interested in the
programme
= whatsapp group
= Face to face Meeting

Create & Share
Appropriate Landing
Pages

Share case studies and
what type of services you
can take.

Funnel Stage 3 - Action

CTA: Newsletters link to
Blogs
CTA: Encouraging to
attend the full
Programme for 12 weeks

CTA: Facebook/ Twitter
crosslink to Landing
pages which Leads to the
ads

Funnel 4 - Care

Ultimate aim to have
Organisations/ councils/ SME
business owners committing
to the full 12 weeks

Marketing emails once they have signed
up, for any updates
Re-engagement email campaigns

Organic recommendations through social
media, individuals share & likes posts.
Private Facebook Groups WhatsApp groups connecting business to business

Thank you for listening

